PAGE  
31
YOUR HOW TO BOOK TITLE

Template for Your “How To” Book And Group Coaching Program
Rename this template before editing it into your own book

Document Instructions
You can delete this page after you read it!

If you want to create a 3-4 figure group coaching program start off sharing your best “How To” steps and resources into a Kindle “How To” Ebooks, you need to create books that format correctly and look great on any Kindle device or else you will get lots of returns, customer complaints, or no sales at all. 
My template will give you formatting and layout that is just as good as any of the bestsellers on Kindle! You can use this template for free on unlimited amount of books, forever. There were various free and paid methods out there for converting your documents to the Kindle format but few of them were any good, and the decent ones cost over $60. 
For this reason I created my own Kindle template for Microsoft Word so I could be guaranteed perfect Kindle eBook formatting every single time, quickly and easily. The best part for you is is that I’m now offering it’s to you for free as a “Thanks” for signing up to my list.
Notes and tips on how to use the kindle formatting template
the instructions are for Microsoft Word 2007-2010 but it can work on any platform with small changes

1. Changing the chapter titles – The table of contents title will change automatically when you change the normal chapter title. But in order to see the update in the table of contents go to references and click on update table.
2. Adding a new page: Just put your mouse curser anywhere you want a new page to be added then go to insert and press on blank page. 
3. Inserting a picture – to insert a picture click on the “Insert tab” from the top menu, then click “picture”, (do NOT just drag-and-drop the picture). You will then be asked to browse for the location of the picture you want to insert from your hard drive. If you are not 100% happy with the location after you have inserted the picture you can easily move it around and/or adjust the size.
4. Images Tip1: - the number one thing to remember when using images in your book is Relevancy. Only add relevant pictures that can help and/or enhance your Kindle book
5. Image Tip 2: Do you have the rights to the book? You definitely need to be buy the rights to the pictures you are using. If not you might get into big problems later on with stock photo sites. This is especially true if your book becomes a success because they may then sue you for a proportion of your profits! I use Deposit Photos, which is a great site with excellent photos and cheap prices.
6. The holy grail: The Word document that you hold in your hand works great for Kindle formatting, but it also works great for creating your own “How To” product that can be sold in even more profitable affiliate platforms such as JVzoo, Clickbank and private ”How To” coaching communities.
7. If you take the time to outline everything you know to quickly, efficiently and profitablly help others achieve specific measurable results your “How To” book will be a success and you’ll be viewed as the expert on this topic.
8. This “How To” book you are creating then becomes the blue print for a 3-5 figure coachng group. How is this possible? There are some people that learn better from live interaction with the teacher/ author and will want to ask you specific questions on how the pieces fit together for your situation. 
9. Keep that in mind as you write. Make it easy to follow. Lead your reader from the beginning of the process to the end and include insights on how to go through this process with all the right tools needed to get the job done right.  While you can’t put affiliate links in this document if you are selling it on Amazon, you can send them to your website or blog for more resources. With other marketplaces you can send them directly to affiliate links but it’s best to send them to your free membership site that they have to opt-in to get your resoureces.

A “HOW TO” BOOK TITLE 
Subtitle (that promises specific “How To” results/ solutions achieved by yourself, results you achieved for your: clients, employeers, friends and/or community)
Insert a/your picture if you want
By

Your Name
Web address for more of your “How To” book resources

www.
(Before you get serious about typing if you are using a Word document go to the “Format” tab and click on “Style” rename font with part of your book title such as “How To” Title or HT_Title, HT_ Header, HT_Quotes, HT_Poetry, HT_ italics, HT_paragraph … adjust this before you do serious typing so you can update in “Style” and change your font type, size and placement easily throughout the document. Consider using 1.5 spaces and .5-1” margins) ( DELETE
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Foreword

Maybe someone wrote something to include in your book. (Some people put bios here that talk about your success with your “How To” solutions. Others put a boat load of testimonies from people who read your earliest book copies/ galleys.
Intro

Why is your audience reading this?
Write an introduction to your book here. Perhaps you can write about your biggest problems and challenges you see in your  “How To” industry. Maybe there are quotes from famous people that sum up your shared beliefs and challenges. Or maybe you want to put a quote here or statistic on ho big of a problem this topic really is so you’re reader doesn’t feel alone or gives more attention to getting help with their “How To” challenge. (Really this is how the master sellers/ media hook their audience by shining the flashlight on the big problem.
Chapter 1

“Relevant Quote or Fact”

Introduce the big problem your reader may have and how they are not alone. Also let people know a book can't solve all their problems and results aren't typical. Let them know you'll show them what worked for you and how it might save them significant time, money, energy, mistakes… This is also where you turn people away who aren't committed to following your complete system.
How big or wide spread is your reader's problem? 
Chapter 2

“Relevant Quote or Fact”
Why they have this problem/ challenge and what tools you'll share in your "How To" book to shift from the problem to what's working. If you uses jargon, or industry words or fancy words be sure to share the definition right after the word to keep the reader engaged and able to understand your message.
What tools and resources are available 
to solve overcome the challenge?
Infuse you writing with your big mission to help others with your “How To” solutions.

Really show case how you can help people and you they can achieve much by following your steps and have massive more success with the support of your VIP group coaching. 
Chapter 3

“Relevant Quote or Fact”

What specific steps do you use to help yourself and others? 
If you haven't already, start introducing; steps or modules to your "How To" system. The fastest way to create these is to think of a person you helped and list the steps you took to help them. Number each step. Give each step a name that states the problem it solves. Break up steps with quotes, stories, case studies or directions…
What length do you make your “How To” book? It depends on the number of steps it takes to get to your desired result or solution. "One of the ways to determine the length of the book is creating your signature system. For example if you are helping people with this awful problem of dirty clothes piling up and they aren't sure what to do with the stink, (Sadly we do this with our health) direct them to your system. For example: 
Ruth's 7 Step System To: Eliminating the Stink In Your Clothes And Ending Shame, Embarrassment And Missed Income Opportunities Once And For All! 
Module 1 
Locate the stinky clothes and make a decision to do laundry 
Module 2 

Separate the whites, darks and colored clothes into three piles or loads

Module 3

Transport to machine, (Depending on your audience, special grad soap/ VIP laundry service / housekeeper / virtual assistant) 
Module 4 

Add soap to X location, fill the clothe X high (approx time for results) 
Module 5

Your guarantee: If you follow these steps completely I guarantee you'll get bright, clean, fresh smelling clothes after spin cycle 
Module 6

Transfer to dryer or clothes line... (again depends on audience) 
Module 7

Return clothes to their rightful home, (with specific directions of course). 
Be sure to include how having clean clothes will make a difference in their life especially how it will improve their savings, income, relationships, health, popularity, career, influence. This before and after story of your clients’ ideal results needs to be peppered through out your "How To" book or product.
Chapter 4

“Relevant Quote or Fact”

How much is their problem costing them?  
Include mistakes you made starting out or common mistakes your subjects experienced.

Include pictures, charts, graphs that illustrate your “How To” message and go well with your statistics, quotes, stories and case studies.

Include your best case stories and what it was costing your subjects before your help or the missed opportunities/ tragedies that might have been if they didn’t have your  “How To” help.

Chapter 5

“Relevant Quote or Fact”

What tools, templates, short cuts insights do your offer your audience?   
Some short cuts to creating a “How To” book included: 

10. Don’t use bullet points in a Kindle book. For some reason they don’t work well. Use numbers or charts or graphs instead.
11. Create your table of contents first
12. Design your website sales page before you write your book 
13. (Notice what ads you click on in your email or social media that take you to a sales page.) What can you include in your ad or sales page to inspire the your ideal “How To” coaching audience to click on your ad or want to buy your “How To’ book?
14. Create a “How To” book around that.
Chapter 6

“Relevant Quote or Fact”


What is your before and after story? 
What worked? What didn't?  


Before I started helping people write “How To” books I was a massage therapist who studied Oriental Medicine Theory and became a Shiatsu Massage Practitioner. I started using these wellness tools to council people on my massage table how to communicate more effectively so it would reduce stress in their home and work life. 

Soon I had developed a process to help people change their body posture and it positively changed the way they communicated and interacted with others. Then I discovered people either needed help communicating effectively with themselves or others or they already had amazing stories and needed help writing, publishing and marketing their stories. Suddenly my childhood love of writing award winning short stories blossomed into a business with two distinct services; writing and publishing and effective communication, leadership training and success coaching.

This process of helping people craft their ideal success stories was titled Scripting For Success by my first business coach. It became the name of my process and business.

Overtime I used this Scripting For Success process to help people finish books, meet their ideal personal and professional partners, overcome crazy; financial, legal, relationship and career challenges.

Through my own scripting and getting clear about what I wanted lead me to: 

15. Meeting and marrying my 30/30 man

16. Going on awesome travel adventures

17. Creating live theater and coaching events

18. Interviewing best selling authors, artists and 6-7 figure coaches

19. Speaking on stage and on panels with best selling authors and marketing superstars

20. Creating JV ATRACTION for authors and coaches to meet joint venture partners, collaborate and cross promote…

Chapter 7

“Relevant Quote or Fact”

Resources

21. Get more author. coaching resources here: www.ScriptingForSuccess.com
22. Create a sales page and link it to PayPal. 
23. To set up a membership site that hides pages on your site use Wishlist.

24. If you want to meet other authors and coaches join JVattraction.com.
25. If you don’t have a blog or website get your GoDaddy.com domain name follow the steps to park it on your event site or facebook fan page until you have a more permanent blog site.
26. Make sure you have an opt-in form on your blog or website such as the one I use. I’ve used Aweber for years. One of your most important asset is your list.
27. Audio Acrobat is another affiliate site I’ve used for years to record my JVattraction.com and LiveYourPeace.com interviews.
28. Email me if you have any questions setting up your interview series or finding the right programmer to help you. I’m lucky I’m married to the very busy Jason from Immersion Technology who helped me get up and running with multiple WordPress sites for my coaching, products and interview series! As our friend Alma says, “Thanks Super Jason!”
Add your own resources here… 

Chapter 8

“Relevant Quote or Fact”

Your "How To" topic  may not 
need to use chapters at all   
If you get copies of my most recent “How To” books/ ecourses including Get Out Of Hot Water Fast, Miracle Mondays, Debt Into A Abundance some of them don’t have chapters they just have modules and bonuses. Some of them are not even in ebook format, they are hosted on members only pages. With in those products their may be books with chapter. 

If you are creating a smaller/ quick “How To” book to introduce your ideal coaching clients to your “How To” material you may not need chapters at all. Sometimes all you need is a bold title or headline.

In our “Jump Start Your Remarkable Legacy” five month group coaching program I work with my clients to quickly create a “How To” coaching client lead magnet and affiliate magnet to attract super affiliates to send you sales and new subscribers to your website.

To learn more visit: 

www.ScriptingForSuccess.com
Chapter 9

“Relevant Quote or Fact”
For faster results create your 
table of contents before writing your book
A fast way to generate ideas for your Table Of Contents is to jot down the steps to your “How To” process and then give each step a name that lets you audience what results they will achieve from each step.

Another way is to list your best client case studies or from leading yourself or others through your “How To” process.

Also if you have your steps created you can turn it into an interview series and have other experts in your “How To” topic create sections in your book either by them writing it or by you interviewing them on their success in your shared topic. 

Join my free JVattraction.com community to get “How To” steps on creating your own interview series.

Chapter 10

“Relevant Quote or Fact”

For even faster results, create your 
"How To" book sales page first
Before I even created my own JVzoo products IDEAL JV QUICK START I found a sales page that I liked from one of my marketing mentors and I copied some of the elements that made me want to buy his super list building product.

These elements included in my sales letter included modules or steps to getting my ideal joint venture partners. It also walked authors, coaches, affiliate marketers and my “How To” audience through my JV ATTRACTION free members area.

It’s so much easier to create a sales page for me anyway because just like the Table Of Contents I like to see the big picture first. If you know all the elements in your “How To” product or book you can schedule time, say 15 minute a day to write the outline of each chapter or module. Then on the weekend or instead of watching TV block out another 1-3 hours writing the rough draft or the video scripts for your product.

With chapters or modules it’s easier to eat the elephant or “How To” book project in manageable bite size pieces.

There is plenty of room for more chapters but consider that your audience wants to save time, money and get quality “How to results quickly.

If you would like to learn more about creating a income generating “How To” coaching program and the best way to structure your “How To” book to attract 3-5 figure group coaching clients be sure to check out my Jump Start Your Remarkable Legacy Group Coaching program.
Chapter 11

“Relevant Quote or Fact”

Chapter 12

“Relevant Quote or Fact”

Chapter 13

“Relevant Quote or Fact”

Chapter 14

“Relevant Quote or Fact”

Chapter 15

“Relevant Quote or Fact”

Chapter 16

“Relevant Quote or Fact”

Chapter 17

“Relevant Quote or Fact”

Chapter 18

“Relevant Quote or Fact”

Chapter 19

“Relevant Quote or Fact”

Chapter 20

“Relevant Quote or Fact”

About the Author

Your Name

Put some info here about the author… (some folks like to put their About the Author page in the beginning.)

Ruth Anne Wood, is the owner of Scripting For Success production company and leadership training. For over a decade she has helped her clients use the power of story and success scripts to help quickly transform their lives by inventing best case scenarios and happily-ever-after stories. People came to her either wanting to share their amazing stories get help writing and publishing them or to start living a better life and career story. She realized the best way she could help her innovative problem solving geniuses with a big heart and mission was to help them create “How To” products and turn them into 4-6 figure group-coaching programs in 90 days or less. 

It wasn’t enough for her audience to just network in her free online community JV ATTRACTION where best selling authors, super affiliates and potential joint venture partners hang out and have engaging conversations.

After over a decade of helping people discover their own self worth through her Debt Into Abundance, Scripting For Success programs and helping folks write, produce, sell books she wanted to give coaches and authors a jump start into generating profits faster with this “How To” template. 

Ruth’s five month “Jump Start Your Remarkable Legacy” group coaching for authors and coaches helps students quickly take their core genius, “How To” problem solving steps and turn them into a “How To” book and profitable sales funnel. Creating a “How To” book is the first step in helping her students attract high paying VIP group coaching clients. Ruth’s program isn’t another marketing, publishing course. The training is infused with tools that have people quickly attract ideal clients in days, get unexpected raises, gifts and relationships using the power of mentally and emotionally focused exercises. In this program network with other “How To” authors and coaches and ask anything you’d want to know about coaching, publishing, getting promotional partners and creating a remarkable legacy! Visit ScriptingForSuccess.com or to apply to Jump Start Your Remarkable Legacy VIP group coaching program here.
Coupon or Offer
Our Jump Start Your Remarkable Legacy clients get featured in VIP group coaching forums with affiliates promoting their paid “How To” training. Learn more:


You can offer your readers a new product on your website in exchange for their email address.
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Click Here to Download the Free Report or go to





Boxes are cool to add to type an important point in your training.
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